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Since the Gartner Magic 

Quadrant for WCM 

systems was launched, 

in 2008, SharePoint has 

consistently been placed 

firmly in their ‘leader’ 

quadrant. 

  

Already Microsoft’s 

fastest selling product, 

with the launch of new 

SharePoint 2010 Radicati 

estimates SharePoint is 

now set to grow by 31% 

in the next four years. 

 

 

At a time when businesses are confronting significant challenges to growth and 

profits, marketing and communications departments are coming under 

increasing pressure to deliver results with fewer resources.  

THE NEED FOR A CORPORATE  WEBSITE 

Many organisations are looking to capitalise on 

their investment in Microsoft technology and 

infrastructure to create an integrated website 

content management platform that is both easy 

to use and provides access to all of the vital 

content and links a website might require. 

 

INTRODUCING SHAREPOINT 2010 

SharePoint 2010  is Microsoft‟s enterprise 

content management system, with web content 

management, document management, search, 

collaboration, social networking and BI tools. 

 

SharePoint‟s flexible platform uses SQL Server 

as its core data storage and can be linked with 

the latest versions of Office and CRM.  

 

SharePoint 2010 is also „cloud-ready‟ and is the 

ideal platform for organisations considering 

moving all or part of their business into the 

cloud, enabling them to reduce costs. 

 

SHAREPOINT 2010 FOR WEBSITES 

The need to manage, control and maintain a 

attractive and constantly refreshed customer 

website has become an essential requirement 

of organisations large and small.  

 

SharePoint 2010 is a new kind of web content 

management, online marketing and 

collaboration platform, with the ability to add the 

latest in rich interactive media to keep web 

visitors interested and engaged. 

SharePoint 2010 also offers organisations 

substantial opportunities to reap efficiency and 

productivity benefits when users are both 

creating and updating public facing websites.  

 

SHAREPOINT 2010 BENEFITS 

Å   User-friendly ribbon - fast web page creation  

Å   Microsoft Office integration and management  

Å   Rich media support - video, audio, Silverlight  

Å   Rich theming for fast, easy website skinning  

Å   Create pages with easy one click layout view  

Å   Web browser support - IE, Firefox & Safari 

Å   WCA2.0 accessibility  

Å   Multiple language support  

Å   CMIS enables 3rd party WCM interoperability  

Å   Tagging for better web page management 

 

CHALLENGES 

Understanding how best to implement 

SharePoint 2010 for your organisation is 

important. Whilst many have reviewed and 

tested previous versions of SharePoint, creating 

an effective and attractive public facing website 

using SharePoint requires considerable 

expertise and multiple business and technical 

considerations. What technical architecture 

would best suit your website? How can you get 

the best out of your current infrastructure to 

maximise staff productivity by integrating with 

internal applications and using automated 

workflows? How can content be most effectively 

migrated from a current website? How can you 

successfully upgrade from SharePoint 2007 to 

SharePoint 2010 with minimal impact?  

SharePoint 2010 helps organisations of all sizes to 
speed up  website creation, make staff more productive 
and exploit new online channel revenue opportunities.   

 



GE

OR

IT ADVISORY FIRM MAINSTAY PARTNERS RECENTLY 

CONDUCTED  A STUDY WITH ORGANISATIONS THAT 

HAD IMPLEMENTED SHAREPOINT FOR THEIR WEBSITES,   

REVEALING FIVE CRITICAL BUSINESS BENEFITS: 

SPEED UP WEBSITE CREATION  
 

Speed up website page creation, 

approval and publishing. One 

organisation surveyed cut their web 

content publication cycles from 

three days to just one hour, and 

another organisation was able to 

launch new marketing promotions 

on its website in three days, 

compared to 14 days previously.  

INTEGRATED WEB CONTENT MANAGEMENT 
 

SharePoint 2010 is an integrated web content management (WCM) platform. 

The deployment of SharePoint also reflects a wider trend, noted in recent 

industry analyst reports, towards companies adopting a centralised approach 

to website content management. Many of the organisations studied are using 

SharePoint to run multiple environments including internet websites, 

intranets and extranets, integrating them all with other business systems to 

form a unified, easily searchable enterprise platform. 

INCREASE REVENUE 
 

After migrating to SharePoint, 

one organisation surveyed 

benefited from a revenue boost 

from better managed partner 

promotions, and another had a 

clear increase in web enquiries 

through their SharePoint website, 

with 30% representing new 

promising sales leads. 

IMPROVE PRODUCTIVITY 
 

Enhance staff productivity through 

a user-friendly web content 

management interface and Office 

integration. One company showed 

a 30% to 75% rise in productivity, 

with the automated systems and 

workflow tools in SharePoint also 

enabling them to manage their 

website with 60% less IT resource. 

IMPROVE CLIENT RELATIONS 
 

Improve customer relationship 

management via integration with 

existing systems. One company 

was able to channel 30% more 

calls to a support site based on 

SharePoint, and another created 

an extranet to deliver client 

reports in a convenient and 

secure online environment. 

“THE NEW SHAREPOINT WEBSITE HAS SIGNIFICANTLY 

REDUCED ADMINISTRATIVE WORKLOADS SO MY TEAM CAN 

SPEND MORE TIME ON BUSINESS DEVELOPMENT AND CAN 

RESPOND MORE DYNAMICALLY TO THE COMMERCIAL 

NEEDS OF THE BUSINESS.” 

SITES 

Increase productivity through rapid and intuitive web page creation 

using the contextual ribbon, real-time edit previews, web part 

additions, lists and image, link and document libraries. 

 

COMMUNITIES 

A broad range of collaboration, customer relationship management 

and social networking capabilities allow you to better understand, 

involve and communicate with your clients.  

 

 

JULES TILSTONE, 

 HEAD OF DIGITAL MARKETING 

CONTENT 

Provides enterprise level web content management that 

enables you to control content workflow from creation 

through to approval and final publishing. 

 

SEARCH 

Enables users to find the information they need quickly 

and accurately, combining out of the box simplicity with 

best of breed search capability. 

 

 


